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~~ -~ : Digial Business 

(2019~ ft~~) (Revised) (Semester - I) 

Time:~ ½ Hours/ .c,~ ~ 1 [Max. Marks: 50 

b1strucno11s to the arrdidat~ 

I) · ~ ,,,-q~es/!J,,s are compulsory. 

2~ igu.1:'i} to the right indicate full marks. 

3) G~ relg,va11t examples. 
,; 

I("\'/ • 

QI) Solve a~ Five : 
("\I 
~ 

('\ .. 
~>/ 

a) 

b) 

-c) 

,, d) 

, e) 

f) 

g) 

What is digital business ecosystem. , r..:. '. 
,~ ~1 

List most commonly used onli~,9,vel ~ king websites. 
• V ) ('\~ . 

Define social learning. ~'- ".:J' 'I 
. ,T ~ ~ -

Explain the concept lo~ , (f;i-..;; 

Define social shop~ "Ci ' 
•,· A") 

, 'I \. 

Describe virtual comm'A1~ es. 
~I 

Define collaboration 2:00. 

[10] 

<"\; 
~ 

("\ . 
~v ' (;\ · 

Ql)~ ;:IveD:::e ::~rm -E - Tailing, ~ ~ f§/ ~ 
~ - r'/ 

a) Difference between traditional logistics and ~ gisti~' 
~ 

[10] 

-~ 
b) List the benefits and limitations of s~""""'l-4- .. co\tntnerce to customers, 

Retailers, Employees etc. ~, ,..~ · 
~ /\-' 

c) Differentiate between mobile marketing a~ ocial media marketing. 

~v 
P. T. ( 



Q3) Solve any One : 
a) Explain the types & participants in e-market place. 

<'y 
~ 

[101 

('\ . 
. . ~ v d t service' elaborate the b) 'E-con1111erce has ~ 11fic~,t~t1y affecte govemmen 

state1nent. ,., '- · ("\.,.,. '-" '\- (\,/ ~ ('\~v 

' \Y Q4) Solve any 0 9,~ · .fY [10] 
a) 'Succe~ - di~~I business ecosystem depend on smoth working of vaii\~aiii.gpants in ecosystem'; Elaborate the statement with reference di~i~l pa,y~ent in digital business ecosystem. ·~ <\ ,' 

<,..., 
: 

~ b) De:t{~
1 
social n1edia marketing for promoting A~ product launched by FMCG company. · -~ " 

'~ ~­
Q5) Solve any One: 

e::v~ & 
~ -{'~ {10} 

a) You are appointed as consu 
model for the same. 

or ~ '?glling rating app. Design a suitable -~ 
~ 
~ 

,. ~. 
b) You_ are app_ointed a . n~1Jant for designing Insurance providing app. Design a suitable model fu1 the s·ame. t;v· {v ~ J 

~ · ...., 
t''\ • 
~I 

o· --~, ,,\ 



Total No. of Questions : SJ 

PA-4584 
SEAT No.:\ 

----~ 

[5946]~ 6 
[Total No. of Pages : 2 

. ~ · 
First Ye1tr M.B.A. 

106: G~, 06 -IDGITAL BUSINESS 

(Rev~~N,201rVattern) (Semester- I) 

~ v C"\~ 
Time: 2½ Hours/ ~ ) ~ I 

Instructions to the ca11d"'i;Jutes: -{) 
{Max. Marks: 50 

1) All questio![~)e co~ ulsory. 

2) All questlo1__~ carr:y\fqual marks. 

~~ ~~ 
_\ '"',- C\. 

QI) Solve ~ iv, y [10] 

a) Define~ eer-to-peer' commerce. t\ 
~/ 

~ 

b) -Re~ 1Pthe examples of any two 'online stock tr,{fo hg apps'. 

c) Idbntify the meaning of 'collaboration 2.0'. ~ · 

d) List any two examples of 'Pure~~ ~ anies. 

e) Recollect the meaning of'Ent~ry~ ~~l Network'. 

t) Enumerate any two example~ 0Y'C2gimodel' of e-commerce. 
/' "-.) 1:y..' 

g) Memorize the meaning o(i,Smat1"Card'. 
~-\' 'Cl 

h) Define 'Social Customer \ ·" 
\"'\ C,. 

/4...~:c•, r"" ; 

' ""-.: 
Q2) Solve any two ~-f. rto} 

V 
"-"' • 

a) Differentiate betwee1l"~Traditional auction and e-auction'. ':'y" 

,"' . . °'. 
b) Compare and contrast 'Online Job Market Vs Traditiona} Jo~ Market'. 

)M . 5bfif . "h ~, ~✓ 
c ent10n any ene its o e-commerce wit respe.,ct \o cu . ers. 

~, ~,v 
~ ~~; 

Q3) Solve any one -~ ~ - [10] 

a) 'The global logistics outsourcing market11t ds a i~ ecasted revenue of 

'""' ,, " 
US$ 986.4 Billion in 2022. 'Analyse the:staierp:~t. 

-~...,'o/ -y ""-: V 

OR , ... " 
;' "'-.:) 
1"-., 

("-: ,; 

b) The success of digital business is driven by t arefully handling the ethical , 

legal and technology issues' . Appraise. 

P.T.0:. 



l 1 o I Q4) Solve any one 

a) "Virtual communities is a perfecNJlace to listen to customers" . Analyse 
the statement. ,..;.._ ~, ' 

('\ / 

0 o'R 
:;:-,., ' 

b) India Internet of rtqirlgs ~ a~ et size reached US 1 Billion$ in 2022. It is 
excepted to r~ V-2.B9tfon $ by 2028. Appraise the significance ofloT 
in terms of f,S,~ ~rt ijomes,. 

~~ ~'--

""" ' Q5) Solve any~~ ~ ·1 . [10] 

a) X~ apJi9Inted as consultant. As a consultant design a suitable business 
m~ el ~ ~Online Job Portal' . 

~~ .,;: 
/ \ / OR ""°' · ' . "'\ , 

b) Indj .an e-commerce market is dominated by ~aion and Flipkart. It has 
witnessed a growing competition from) aye(S~ltke JioMart and Tata digital, 
Meesho, etc. A new company is pfartning t6e~ter in e-commerce business. 

I 

Design a suitable business model {or th is company . 

• 
' . 

S946 J 16 



Total No. ?f Questions : 5) 
~ - ~ 

PA-4158 
SEAT No. :j ] 

[5946J~6 

First Ya.~·M.B.A. 

106-G~6 :~°cITAL BUSINESS 

&~ ~em) (Semester - I) 

~) ~ 
nme: 2½ Hours~~ ~~ 
Instructions to the ida~::, 

'O r 
I) Read I~ uct~~t. carefully. 

2) All ~ ion~e compulsory. 

[Total No. of Pages : 2 

[Max. Marks: 50 

3) All questifl!'yf carry equal marks. 

~ i\~ 
~ 

l\/ · \c· 
QJ) Answ~)my 5 questions out of 8 questions (Each~ition carry 2 marks): 

a) Explain the concept of 'Disinterm~io~~ . 01~ ~I 

,~ ~ry ' 
~~ ~., 

c) Define 'Mobile Commerc_6~ -~ 
~~ ~ 

d) Recall the term 'Socia~ bo~n'. 

e) List the limitations ~ o~: 

b) Define 'Gamification'. 

f) S~nsilk Gang ~f Girls ~udes all the below things EXCEPT o1½tbe 

vrrtual commumty. A~ 
\a· 

, 
'' ("\,; 

i) Styling tips ~ ii) Biogs , .§ · 

iii) Contests iv) Competit~o~on 

g) E-market places those owned & operated by~~n~~ ompany are 

while E-m.arket places on te~_owned ~1r~ are ___ . 

D Private, Pubhc n) ~' Pgvate 

iii) Private Private iv) ~ li~ublic , . ~ " ,v· 
h) Zerodha kite and Angel Brokmg are <!f · . 

i) Traffic apps ii) l'\I'6gistic app 

' iv j"- Stock Trading app 
iii) W-eather app 

P.T.0. 



l t' can-y 5 marks) : Q2) Answer any 2 out of 3 (Eac 1 ques ion 
. ty es ofE-Market place. a) Define E-Market place and D1s.~ s any two p 

b) Swnmarise any two forms of t~Y;line Entertainment. ~- . ~ ~ well as business c) List any two be~ ~ o~ Commerce to consumers as 
houses. (:::V ~ 

., ) ~ ~' ~-
QJI a) Comp~ dco~ ast Retailers Vs. E-Tailers. / ~ \0 "' . 

~ . 
0
0i ': OR .:s· , .Y 

b) ' Virtu~ommunities is a perfect place to listen t°!--)Gbstomers? Appraise. 
",J (-· 

I\ . 0 ~ ' · / '- . ~ . d . Q4) a) "With rapid growth and increasin&.._ ~<;cesr,,m:e on.line travel m ustcy ts 
becoming very popular.". Analys~ n'&-st~ ent. sv 0 . 

~ ~0 _· . 
b) ' Indian Customers ~re m©~~.g ~R,~ Homemade Food to Food delivered 

at doorstep' . Appra1~se -t~a~~nt. · . 
~· ~-v 

~-
Q5: I ) V'. • d ~ I d . . . , ~ '/ a 1.ou are appomte as a<'C\9nsu tant, es1gn smtable busmess mode\ofq.t a 

multinational comp~'1.aunching 'Online Music Entertainment'. :\; , . ~-
OR ',, ~ -. . (\.~ ci? b) You are appom~ed ~ a c~nsultant, compose a sJ~ffie bqS)ness model 

canvas for startmg a Onhne Real Estate bu~~- . ~ 

[5946] -106 -

-~'-' ' ~$ + + ~ ~-
~ ~ 

2 

~ -
("\ <r'5 

I\/ 

"' 



Total ~o. of Questions: 5) 

P6863 
[5860]-J06 

First Yeifr M.B.A. 

SEAT No. =I I 

(Total No. of Pages: 2 

106 - G~ - 06: DIGITAL BUSINESS 

(2019 Pattern) (Sen1ester - I) 

Time: 2~5 Hours/ /Max. 1\-farks: 50 

Instructions to t!tc -~~11dMate;-~ 

I) All Questions ai'e Compulson~ .... ,.,,_ ............. .. 

2) Figr,r;~ to_Jlie right indicates full marks. : 

Ji Gfre relevant examples. 

QI) Solve any Five: 

a) Define E-health. 
12] 

.. ' 
":"~. '! ... ._.J 

b) List any five limitatio~{~f-E-c;-9~~erce. '· · 
\. -·.,4,-. "'a.~ < 

(21 

.'";..."'·•••_..:.. •·-

c) Define e-training, with exaii1ple. 
(21 

... 

d) Describe affiliate mark.~ting. 
~ [2] 

e) Name the business model of amazon. 
[2] 

f) Define web stores and malls. 
[21 

121 
g) Describe M. government. 

121 
h) List the drivers of web 2.0. 



02) Solve any Two: 

d . · I t. ith e-auction. a) Compare and contrast tra 1t1ona auc 1011 w [5 l 
~ . . k · .:- . ountry like India. [5] b) Identit>1 the impo11:mce ot social media mar "etmg 101 c 

c) Classify e-business model s and di scuss with suitable examples . [S] 

Q3) Solve any one: 

a) Identify the major personal finance serYices available online and illustrate the factors for growth. [IO] 
b ") Illu strate the rok of inte1111ediaries in E-market-place . Give sui_table examples in relation to ecommerce company. 11 O] 

Q.:f) Soh·e any one: 

Q5) 

a) Analyze the importance of e-t1:airiing in IT organization and classify them with suitable examples. ., ~~ , ··' [1 O] 
b) Analyze the difference b·et,1/een 02B and G2G models with suitable examples . '· · fl O] 

Solve anv one : ., 

a) You have been appointed as Senior Iv1anager in Multi-n_ational company. Des ign the business model for digital gaming business you want to launch on digital platfo1111 . ·· · · I 10] 

b) Design in detail the structure of Supply Chain Managem.ent of e-commerce company starting business in grocery item~. [10] 

+ + + 

/5860]-106 2 



Total No. of Questions : 5] 

P5518 
SEAT No. :-' ----.....1] 

[Total No. of Pages : 2 

f 5659)--:5006 

First Year MBA (Semester - I) 

106: DIGITAL BUSINESS 

(2019 Pattern) 

Time: 2½ Hours/ 

/11structio11s to tlte candidates: 

/Max. Marks : 50 

I) 

2) 

3) 

4) 

Assume Suitable Data if uecessmy. 
,• ' 

Draiv · uea_t la.beled diagrams wherever necessary. 

Figures.__ to tlte right indicate full marks. 

All Questions are compuls01y. 

.~<~.-) ., 
-C.t ✓ ''"'"t~ ., 

r"\_-:.,,, ! 

QI) Solve any five : 
,f'", < I ~ 

4', \ 1 \..A 
' \,c• ,/ ._,, ,,:-:,:; . 

'(~. ' ' \ 

,,. .. ''., ~ \. i 

Elaborate the concept of Eij'.terpriseJ :o . 
~~ . 

Define Aggregators 

Define E- Mall \ :· 
<' "\" ... ! ,.. ..... ) 

List any two charact_&ristics of1Successful E-Tailing. 
~-~ , ·. ' ..... 

Enlist most commonly use_d online travel booking websites. 

[2] 

[2] 

[2] 

r2.1 <. 
' '· ··~ 

r7·1 

a) 

b) 

c) 

d) 

e) 

t) 

g) 

h) 

Memorise any two app'lications ofFINTECH. . },' [2] 

~ ,~ 

Name any two bepefits of e-procurement method. ~~.,,, ,> [2] 

" '~ ~ 
Define Click-and-mortar organisations. P r'\f v (J\ 

\~~, --~ .I ,...,_\ __ 

,,-,-, ' ''( ,' '.) :~--...' 

Q2) Solve any two : 

a) Describe the advantages of Enterprise So_~ia_l Ne~ otk. 

b) Explain the term Social Customer. 

c) D iscuss 2 benefits of online travel. 

[21 

[5] 

[5] 

[5] 

P.T.O. 



(!3) Solve any one: 
• t ofE-marketplaccs.(101 a) Classify and appraise the d1ffere~: componen s 

-~ I t the growth b) 'The entry ofSpotify and YouTu~e Music will further acce era e 
of music streaming in India::~ ];:'valuate the statement. l 1 

O l 
' ..... > ;., ...,.. \,,,, 

--~... C::-' -"" .......... 
/: , )' '-' 
'",r--. f' ~' I • "\ .... ,, ,.... '-;--

Q4) Solve any one :.--. ~Y ,... ._ , 

~¾-......... .... ✓ 
a) Summarise the.~dvers for popularity of Mobile Games in India. [10) 

,~- ,~ 
b) "Elaboiat~ !h~ growing adoption of wearable computing devices by the 

c,01isti~ers.~v [10) 
v . .,.-' '.::,-, .. ~'-.... ~ 

--~, ,,, ........ ,..,.,..r '< ,, 

........ "' ~ ... , .... 
,- . .,.., 

Q5) Solve any·one : 
/ I 

a) , Summarise in detail the advantages of E-Employment with reference to 
job seeker and employer. • (10] 

b) E travel industry contributes to SS 0 o growth of Indian e-commerce 
market. Evaluate the statement in contc:\t to the characteristics of E travel 
industry. ( t O) 

eee 

,~,;~9J -SOO<, 

I 
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Total No. of Questions: 5] 

SEAT No.: .... I ___ __, 
P4724 

. u 
◊ 
~ 

rs6s9~ioo6 
~1l.A. 

106: }h\Sl~~F MARKETING 

f'\"'~ ~b't6 Pattern) 
~ v ~ 

[Total No. of Pages: 2 

~ / '~ 
Time: 2½ Hour,r;;J ~ f'\';-
T • I ;-0,,•l ,, , 

[Max. Marks : 50 / 

,,n·tructron.\· to t,,e ~'" atG , 

I) All quef-~s a~&mpulsory. 

2) All ~,m1~ry equal marb'. 
-~..... A • • .. S..; 

"r '"'O ~ ..,, 
Qi) a) To be ~ cessful, each company that deals with c!Stomer on a regular 

bas¼9,1ust not only be customer driven but aJ~ customer obssessed. 
E)..'P{.alll the concept of selling v/s marketing in theHght of above statement. «· ~J 
'- OR t...,_ ' ~ . 
~ ·~ ~-

b) Explain the following core conce~~Marlwting with a suitable example. 

O Customer Delight. . ~ V '-'-.f::) . 
ii) Customer loyalty. ~ {,,t 
iii) Exchange. /~,f .[:!• 
iv) Customer and con.2fit~ r. ~ 
v) Customer satisf~~- ~ 

,,,_~..., f'\ , I 

,4,'Y / ' • ,C; 

Q2) a) Explain the comparison~ween organizational buying behaviour ~~/ 

consumer buying beha~ur. ~..., 
n-- {.,.._ 

~• OR ~! 

b) Analyze the steps ,i~olved in buying decision proces~or bik~~,. 
. ~..,,, ,..,. ~ · 

Q3) a) Undertake a macro environmental analysis for an1 ft\, of~~ following : 

i) Smart phone. ,.,.) ('\ ~ 
") B ,-.._.,, \V u MW cars. ,.:,"-) ,.:::;/ 

OR ~ •~ 
b) Explain the various elements involved ~ cr~;5~ ironment and how 

they affect business organisation with ..t!~Jiel~suitable example. 
~ -- O..,•'I 

• ,..._ V ...... 
Q4) a) Explain the concept of differentiation a11cf'-} ositioning with context to 

todays competitive environment. ;._,"51 · 

OR I\: 

~ P.T.O. 



· ? WI at would be the b) What do you understand by market_ segmentation . 1 

base of market segmentation for q&vonc of the fo llow ing: . -'-u 

Q5) a) 

i) Diamond .lwellerv. , ,,.'-" . ~ '-) 

ii) Denim Jeans. ~ · 
....... . ,~ ~-

. ~ ('\/ C\ Wnte short n\,l,,~ tm (4ny 2) 
,...._ ,I ,...-,_ 

' ~,;/ i) Con~ ~ience-- uoods. 
-C "lo.-- '" V 

ii) ~gl~i'.ioods. 

iii) ~ o~~~rvice continuum. 
~~- ,., I • 0 
~ a:.?. OR ◊ "'"' ~ b) Pat~~liAyurved offeiing range of products like t~fupaste, toothpow<ler~ 

l~~~rash, biscuits, noodles etc. Analyse the p1~ct mix of the compm1y. 
,.Make necessarv assumptions. "-- ...:~ .._, ., ...... '"'r ~' 

f S<,5'} I• I 006 

~ '--.:-

~I ~ , 
+¾"r~r'\~ 
,C'~ _.::,/ s ~\ 

·\~ ~ -~ . ('\ ":-' 
~ ,- V 

~ 'b°' .. , 
~C\ . .. , 

(\ ✓ 

;'\ .-✓ . ·,, ·, 



Total No. of Questions : 5] 

1 6flCAc j \ ~ 
SEAT No.: I ~ I 

P4065 
[Total No. of Pages : 2 

[5565)-1006 
M.B.A. 

106 : BASICS OF MARKETING 

(2016 Pattern) (Sernester - 1.) 

Time: 2½ Hours/ 

lllstr11ctio11s to tltc ca11dida_re__s: 
{Max. Marks : 50 

QI) 

Q2) 

Q3) 

1) All que/ tio11s ~ri! 'compulsory. 

2) Eaclt q11esi~1tJ1as a11 i11temal option. 

3) Each q11~.~(io11 carries JO ,narks. 

4) Figure ((/the right illdicate marks for question. 
, .. 

'.·\ ', 
', fif: .. ,, 

Now a days the market is increasingly ~ecomirig: 6omplex; and uncertain. 
\\!hat might once have been considered ·a<:§tratej '; is little more than dynamic 
in today's changing environment. Qi~2irss t~ 'rueaning and core concepts of 
marketing in the light of above stat~intr)~ , [10] 

'\. {,,..~, 
'R ,C:'\ j ,,,, 

~' .,, r.,,...:r·· 
Discuss the tips of marketi,@ 'friix .. ~Jfh an example of a shopping Mall. [1 O] 

'o/ ,,.,t .,,J 

'V . c~·. : ~J 
In marketing, consumer is t4G.::most significant element. Consumer's liki s 

~ ~ 

and dislikes play a vital r~Je;sin regards to marketing plans & policies Qf}iny 
company. Explain consurt}er buying behvior and its characteristic,~) n the 
light of above statement} ' , ,.:~:·;" [10] 

,._'- ;,,,.,_ 'y' -~ l 
i , __ • , .... ~ -

OR t\ · --,, ,. V "'-, 
. ~") ,-~ 

Analyse the steps involved in buying decision pr~~~-~ fo~-~~tED TV. [10] 
~--v):,¾~'»>,v° {~ ,; ' 

'

I.. • ' '\,, i .,.,,.., '\.'' 
f', '-"' ... · ~.' 

Explain various elements of Micro Environ!1;~nt. ' H_o~ hdo they affect any 
business/company. Explain with any suitable'~-~am~~~: [10] 

<t'' -!·, \ • ·,'. 

< ' 

OR 

P.T.0. 



. 
1 · fi one of the following 

Conduct a macro level environmental at ana ysts or any ( 10 I market: 

a) Medical shop. 
b) Tourism company. 

Q4) Define Market Segmentation: What are the basis of Market Segmentation for consumer goods. 
[10] 

Q5) 

OR 
As a Marketing Manager of an organization develop "Market segment, targetting and pos!tion for following: [10) a) FM Radio channel. 

b) Detergent powder. 
., ,.., 

(), ,, Explain goods and services continuous with respect' to the situation where you checked in a five star hotel room. · -," (10] 

OR 

What do you mean by product? Classify consumer product and industrial product. 
[10] 

/ I 

5<,S J-1 OO<, 2 



Total No. of Questions : SJ 
SEAT No. =I ] 

P2183 
[5465)-,1006 

M.B.A. 

106: BASICS OF MARKETING 

(2016 Pattern) (Semester - I) 

[Total No. of Pages: 2 

Time: 2¼ Hours/ [Max. Marks :50 

/11structions to the candidates: .' • 

1) All questions are compulsory. 

2) Eaclt question has ~ll i11temal option. 

3) Ea cit question ca;·ries JO marks. 

4) Figu;~s to ,ti~~ ,:ight illdicates marks for that que~tion. 

QI) a) 

. ' ·,. 
._ .. 1/' 

t''\. v' 
. I 

' I _J 
I'"\« ,.;/ 

Design a marketing mix for a fast food resto:<./ 
J ~- ~,, .,., .... _;:\ i: 

OR .,. :· ., \.b: 
,-; _.,_ \/ ,.,, •.¢....,,: 

(10] 

~. \ ; ... ~ ' 
Define marketing. Explain the core concepts of marketing with suitable 

examples. ·._ ' [10] 

Q2) a) Enlist and analyze the steps involved in the buying decision process for 

the product 'i'phone'.' . . [10] : 

' OR 

b) - Explain the comparision between organizational buying behaviour and 
v• \ 

' 

consumer buying behaviour. -., (10] 

Q3) a) Undertake the macro environmental analysis for any 011e of t~e following: (1 O] 

b) 

,, -,. 
i) Family holiday package. 

ii) LED smart TV. 

OR 

Explain the various elements of micro ~n~ftonment and how do they 

affect business organization with the hel1ii>f suitable examples. (10] 
~ • ♦ / 

P.T.O. 



Q4) a) 
. . . d · f oning in the context of Explain the concept of d1fferent1atl?n an post 1 [lO] 

today's competitive environment. _,,":;'· 
~'•~ 
'V ,, ., 

b) Name and describ·e the b~ses for segmentation that might be used in 
segmenting consumer mirkets. Which segmenting variables do you think 
'Godrej' is using for 'Hair Dyes'. [10] 

Q5) a) 
/' 

b) 

.. 
' . 

\\That an~ the elements of product mix? Describe product mix in the 
context t>f nay FMCG product. /-::·"' [10] 

i) 

iii) 

'~ 
,, i 

\1. 

OR 

, " .,_'t, 

Goods and services continuum . 

. ,, 
. , 

+ + + 

"v 

(10] 

!5465)-1006 2 



Total No. of Questions: 51 

Pl426 
SEAT No. = ..... I ____ _J 

I 53651-1006 
M.IJ.A 

106: BASICS OF MARKETING 

(2016 Pnttcrn) (Semester-I) 

[Total No. of Pages : 2 

Time: 2¼ Hours/ 

l11structio11s to tlte candidates 
/Max. Marks: 50 

I) All questions are compulsotJ'· 

2) Eaclt question ltas au i11temal option. 

3) Eaclt question carrie.'i 10 marks. 

4) Figures to tlte rigltt side indicate marks. 

QI) a) Define the term marketing? Explain the cell concepts of marketing with 

suitable examples {1 O] 

OR 
b) What do you understand by 4Pf of'hlark~ting mix? Discuss the 4pl in 

Q2) a) 

detail with context to any r~t~~'l {lhop,of your choice. (1 O] 
,. . -, .... ....... 

~~.-, ~' ,✓ ( Y,•,, 

-~. '~!":::.y •. \ .... ,, 

Enlist Explain and analy~f tlie styps involved in the buying decision 

process for the produc~~J:pherye. [10] 
,/';_ · . ...:,.~- !· . ~-

b) Explain the comparison between organizational buyi!lg behaviour and 

continues buying behaviour. [10] 

' 

QJ) a) Undertake a macro environmental analysis for any one ,()fthe following. 

i) Beauty parlour/salon 

ii) LED smart TV [ 10] 

OR 

b) Explain the various elements involved in micro environment and low the 

they affect business organisation with the help of suitable example. [1 O] 

P.T.0. 



Q4) a) 
· . . d • · g with context to todays Explai~ i~ conc~pt of differentiat10n an poisonm [ 1 0 J compet1t1ve enviromnent. · ,,:,·· 

OR ~-

b) What do you understand by marker segmentation. What would be the 
base of market segmentation for any ONE of the following . . .... 
i) Tractor 
ii) Washing n1achine . · [10] '. ,, 

Q5) a) 

b) 
[10] 
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