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Instructions to the t\-ans*itdat‘e,s\:X

1) /i i ques\i&s are compulsory.
2& bzgux% to the right indicate full marks.
3) Gug:é\ relavant examples.

™\ ™ R
Q1) Solve ang Five : &;‘:5“ [10]
a) What is digital business ecosystem. o >
NS
b) List most commonly used onhr@@vel&g@bng websites.
| \Z
¢) Define social learning. \{j}
. @\ :
. d) Explain the concept Io N
&
e) Define social shoppir A
g\ g
f)  Describe virtual commq{l‘i’fies A,
g) Define collaboration 2: 00 3
NS
h) Define the term - E - Tailing. ¢ Y A
) N4 ~\;:
. N
02) Solve any Two : N ”\j‘\\:; [10]
t&f‘% ~N
a) Difference between traditional logistics and, e%glstlc;s
\ By, s
f@w@zf o,
b) List the benefits and limitations of s&&@l commerce to customers,
Retailers, Employees etc. ALY f &‘
YA
c) Differentiate between mobile marketing ancf Social media marketing.
Lo ?

N
PT.(



[10]
03) Solve any One :

a) Explain the types & participants in e-market place.

Q\\x
b) 'E-commerce has s‘kgfllﬁcalltiy affccted government service' elaborate the
satement. N7
: \* \\\\
G4 Solve any OH&E\\?\ O [10]

a) 'Succc;ss\ OT dlgi‘tal business ecosystem depend on smoth working of
various: pax‘aemants in ecosystem': Elaborate the statement with reference
dz\gitai pavﬁaent in digital busmess ecosystem.

b) Deﬁ\ne soc1al media marketing for promoting gglé::?f product launched by
FMCG company.

’ b
/'f»% 2
o5
05) Solve any One : ﬁ?’? [10]
N
a)  Youare appointed as consu dé?fgmng rating app. Design a suitable

%
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l,‘{ﬂmb ( \
RO NS v [Max. Marks : 50
\

Time : 2% Hours]
Instructions to the camlufbtes
1) Al questtoﬁsk\t)re compulsory
2) Al questfons carry equal marks.

\\ Y
01) Solve a@ﬁ’ive‘ﬁg ¥ (10]
a) Deﬁne “peer-to-peer’ commerce. O\
b) Recall the examples of any two ‘online stock tradlgg apps’.
c) Idéntlfy the meaning of ‘collaboratign 2.0°. @ !
d) List any two examples of ‘Pure Vrjtugx e\eﬂrﬁpames
e) Recollect the meaning of © Enterpr)rse chral Network’.
f)  Enumerate any two examples' of C2C model’ of e-commerce.
g) Memorize the meaning of Smart Card’
h) Define ‘Social Customer o
Q2) Solve any two o @Ol
a) Differentiate betweerr ‘Tradrtlonal auction and e-auction’. f’ j *

b) Compare and contrast ‘Online Job Market Vs Tradrtr&na; ] ol;\Market

¢) Mention any 5 benefits of e- -commerce with respect to cu§§oﬁ‘lers

NN
03) Solve any one QTN (10}
a) ‘The global logistics outsourcing market holds a forecasted revenue of

US $ 986.4 Billion in 2022.” Analyse the statement
OR A

b) The success of digital business is driven be éérefully handling the ethical,
legal and technology issues’. Appraise.
PTO.



[10]
Q4) Solve any one

2 l se
a) “Virtual communities is a perfect place to listen to customers”. Analy
the statement. ,ﬁ;‘f ’

«OR

b) India Internet of fthmgs Iﬁarket size reached US 1 Billion $ in 2022. It is
excepted to reachz 2 Bﬂilon $ by 2028. Appraise the significance of IoT

in terms of ‘Smart Homes

,,,,,

05) Solve any@ﬁe\" @ [10]

a) Yp‘fi“:are appomted as consultant. As a consultant design a suitable business
model of *Online Job Portal’. N

m..,/ J O R \\ /

A
£ 0 ™~ e

b) Incﬁén e-commerce market is dominated by Qmazon and Flipkart. It has
witnessed a growing competition from players like JioMart and Tata digital,
Meesho, etc. A new company is planni ng toenter in e-commerce business.
Design a suitable business model for this company.

L3 ]
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First Yé‘akr M.B.A.
106-GG06 : ,,pi}}ITAL BUSINESS

(2@9 R?r}tem) (Semester - 1)

9
Time : 2% Hours] ~7Q:\ 'V% M
ax. Marks : 50
Instructions to the @Vldarm,
1) Read Iﬁs\tructzohs carefully.
2) All ?:esnonﬁ:}e compulsory.
3) Al questz@s carry equal marks.
1\ b
Q1) Answer.any 5 questions out of 8 questlons (Each épuestlon carry 2 marks):

a) Explain the concept of ¢ Dlsmter?ié’j?{iom‘;)

Q
b) Define ‘Gamification’. ") ,\S\"
. SRS
c) Define ‘Mobile Commech;Q ,\3&
d) Recall the term ‘Socia@'ﬂbo{@fon’.

e) List the limitations %% @

f) Sunsilk Gang of Girls @udes all the below things EXCEPT on&be
virtual community. !\W (\?
iy  Stylingtips S i)y Blogs ~ M@

iv) Competltpﬁa} ongd {lation

N%?m Je ¢ mpany are

rd are

i) Contests

E-market places those owned & operated b
while E-market places on ten owned b

iy Private, Public %h ,P@y ate
' 1v) thubhc

i) Private, Private

g)

h) Zerodha kite and Angel Broking are ~ 2
ii) ,@bgmﬁc app

1VT‘ Stock Trading app

iy  Traffic apps

iy ~Weather app
PTO.



02) Answer any 2 out of 3 (Each question carry 5 marks):

; f E-Market place.
Define E-Market place and DIS&QSS any two types 0

a)

b) Summarise any two forms (%'é“nlme Entertainment.

well as business
List any two ben@*s of (Ev%ommerce to consumers as

<)

houses. Q"
¥ O
N
O >
03) a) Com@%nd ntrast Retailers Vs. E-Tailers.
b}’
N

N ' OR

N
b) “Virtual®ommunities is a perfect place to listen to(%ﬁstomers? Appraise.
A e
A v (,\33
N
W ces iﬁe online travel industry is

Q4) a) “With rapid growth and increasing\e{c,
becoming very popular.” Analysaqv sta@aent

Q»x

b) ‘Indian Customers are m@g frgf}lyHomemade Food to Food delivered
at doorstep’. Appraise fh\/ tawmgnt
q .
‘\§ .,;Vv
& Q
Q5) a) You are appointed as amypnsultant design suitable business model f’*r a
multinational compauif\launchmg ‘Online Music Entertainment’. o

Q.
OR
\

Q"
b)  You are appointed as a consultant, compose a sifi %Me (\\ siness model
canvas for starting a ‘Online Real Estate busme%% \Q’
,\Ex

Q>
‘\y
+++‘%)

@‘
/
“y

(\\
Sy
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First Year M.B.A.
106 - GC-06 : DIGITAL BUSINESS
(2019 Pattern) (Semester - I)

Time : 214 H
LN [Max. Marks : 50
Instructions to the candidates:
1) All Questions are Compulsory.
2) Figures to the right indicates full marks.
3} Give relevant examples.
Q1) Solveany Five:
R, s g :
a) Define E-health. o b 12]
b) Listany five limitationé‘be-cgrfi%erce. [2]
c) Define c-training with example. [2]
d) Describe affiliate marketing. 2]
e) Name the business model of amazon. (2]
f) Define web stores and malls. i - (2]
o) Describe M. government. 2]
2]

h) List the drivers of web 2.0.

PTO.



Q2) Solve any Two:

i . : : [5]
a) Compare and contrast traditional auction with e-auction.

S - ~ : ike India.[5
b) Identify the importance of social media marketing for country like 5]

. L : 5
¢) Classify e-business models and discuss with suitable examples. (5]

03) Solve any one:

a) Identfy the major personal finance services available online and illustrate
the factors for growth. [10]

b} Hiustrate the role of intermediaries in E-market-place. Give suitable
examples in relation to ecommerce company. - (10]

IQ
Y
N

Solve any one:

a) Analyze the importance of e-training inIT organization and classify them
with suitable examples. , [10]

b) Analyze the difference between G2B and G2G models with suitable
examples. s o [10]

05) Solve any one:

a) You have been appointed as Senior Manager in Multi-national company.
Design the business model for digital gaming business you want to launch
on digital platform. o (10]

b) Design in detail the structure of Supply Chain Management of e-commerce
company starting business in grocery items. (10]

2
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[5659]-5006
First Year MBA (Semester - 1)
106 : DIGITAL BUSINESS
(2019 Pattern)

Instructions to the candidates:

1)
2)
3)
1)

Assume Suitable Data if necessary.
Draw neat labeled diagrams wherever necessary.
Figures to the right indicate full marks.

All Questions are compulsory.

Q1) Solve any five :

a)
b)
c)
d)
e)
f)

g)
h)

02) Solve any two :

a)
b)

c)

Define Aggregators 2
Elaborate the concept of Eﬁterprise 20
Define E- Mall &

List any two characteristics of Successful E-Tailing.

Enlist most commonly used online travel booking websites.

Memorise any two app"lications of FINTECH.
Name any two beneﬁts of e-procurement method.

Define Click-and-mortar organisations.

Describe the advantages of Enterprise Social Network.
Explain the term Social Customer.

Discuss 2 benefits of online travel.

[Max. Marks : 50

[2]
2]
2]
21
2

2]
2]
2]

[3]
5]
5]

PTO.



(.3) Solve any one :
a)  Classify and appraise the different comp

b) 'Theentry of Spotify and YouTube Music will furt
of music streaming in India’; Evaluate the statement.

onents of E-market places.[10]

her accelerate the growth
[10]

Q4) Solve any one :

r‘\‘

a) Summarlse the drivers for popularity of Mobile Games in India. ~ [10]

b) “Elaborate the growmg adoption of wearable computing devices by the
congsumqrs_ [10]

05) Solve any'dne ;

a) Summarlse in detail the adv antages of E-Employment with reference to
Job seeker and employer. [10]

b) E travel industry contributes to 88% growth of Indian e-commerce
market. Evaluate the statement in context to the characteristics of E travel
industry. [10]

SISIS

15659]-5006
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M"B A.
106: BAslgﬁ)F MARKETING

p

(:\/ @\)16 Pattern)

> &

Time : 2% Hours] Q } d [Max. Marks : 50
Instructions to the go‘lnlales,

1) All qu l@«s aré\)mpulmry

2) Al lonsyCatry equal marks.

o \9
Q1) a) To be sQecessful each company that deals with cnﬁtomer on a regular
basistyiust not only be customer driven but a!% Customer obssessed.

E\'p{am the concept of selling v/s marketing in th% hcht of above statement.

\ OR Al 33
b) Expldm the following core concegt{?tMari&lmg with a suitable example.
i)  Customer Delight. Q) ;\\,
i) Customer loyalty. S\’ ;i {\\:J
i) Exchange. a) N4
i) Exchang ) “X\

iv) Customer and constimer. a3
v)  Customer satisfagion. ,Q
N

AA/’:\} :L(:‘ s i \Q
Q2) a) Explain the comparison @ween organizational buying behaviour argf’
consumer buying behagour. ,:3
g
D OR 4L

b) Analyze the steps involved in buying decision process.for biké>"
y ps in p ke

Q3) a) Undertake amacro environmental analysis for any @y of ;@ fbllowing :

i)  Smart phone. R, AN
. YN N
i) BMW cars. Q‘J \/

b) Explain the various elements involved gjﬁturo «c\wronment and how
they affect business organisation Wlth“’i theidiel pfc}ﬁsmtablc example.

Y S
04) a) Explain the concept of differentiation and‘ ‘positioning with context to
todays competitive environment. Iy )
OR ,\\‘ ;

O
. PTO.



: the
b) What do you understand by market seqmuxtaﬂon” What would be
base of market swnumatxon for agg‘ one of the following :

\}1
i) Dlamond.l\\cl]u}u (S‘\
i)  Denim Jeans. <
~ ‘ﬂQ
N o
- Y 'Q

05) a) Write short n’ui». 511 (Any 2)
i) Con "menue (xoods
ii) @ s,h\:boods

ﬁi)&oo@g@cwnce continuum.
NG S
y o OR X

Aopm,
A \}.
b) Pata;;:,?ah Ayurved offering range of products like tqgﬁ]paste toothpowder,
lm\x\ltiu ash, biscuits, noodles etc. Analyse the pgb ct mix of the company.

.Make necessary assumptions. N G
i iy
\\

-f"a‘\_ ﬂ.,s J
kAN
N \ ”
o Y ~ .‘/ *aed
N ¢ u\:\ ‘A.;,\
A, g .’{s- :\
\ ‘-.f'/t
g -
™7 « 4
\ o
\ ! N’
N i\\y 2 g
~ S

b g
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[5565]-1006
M.B.A.
106 : BASICS OF MARKETING
(2016 Pattern) (Semester - I)

Time : 2% Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are 7c0mpuls0ry.

2)  Each quesion has an internal option.

3)  Each question carries 10 marks.

4)  Figure to the right indicate marks for question.

Q1) Now a days the market is increasingly becommg complex and uncertain.
What might once have been considered a strategy is little more than dynamic
in today’s changing environment. Drscuss the meaning and core concepts of
marketing in the light of above statement [10]

02) In marketing, consumer is the most significant element. Consumer’s llkes)
and dislikes play a vital rolein regards to marketing plans & policies of a any
company. Explain consumer buying behvior and its charactenstlcs m the

light of above statement ~ © [10]
| OR A\

Analyse the steps involved in buying decision process for a LED TV. [10]

\s
,\\
&

03) Explain various elements of Micro Env1ronment How do they affect any
business/company. Explain with any sultable example [10]

OR

PTO.



_ . followin
Conduct a macro level environmental at analysis for any one of the ¢ 0?
market:

a) Medical shop.

b) Tourism company.

04) Define Market Segmentation. What are the basis of Market Segmentation for

consumer goods. [10]
OR

As a Marketing Manager of an organization develop “Market segment,

targetting and position for following : [10]

a) FM Radio channel.
b) Detergent powder.

05) Explain goods and services continuous with respect to the situation where

you checked in a five star hotel room. [10]
OR
What do you mean by product? Classify consumer product and industrial
product. [10]
* * %

5565]-1006 2
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M.B.A.
106 : BASICS OF MARKETING

(2016 Pattern) (Semester - I)
Time : 2% Hours] [Max. Marks :50
Instructions to the candidates:
1) All questions are compulsory.
2) Each question has an internal option.
3) Each question carries 10 marks.
4) Figures to the right indicates marks for that question.

Q1) a) Design a marketing mix for a fast food resto. [10]
OR i

b) Define marketing. Explain the core concépts of marketing with suitable

(10]

examples.

02) a) Enlist and analyze the steps involved in the buying decision process for
the product ‘i’phone’. [10] -
OR
| b) Explain the comparision between organizational buying behaviour and
‘ ~  consumer buying behaviour. - [10]

Undertake the macro environmental analysis for any one of the following:[10}]

03) a)
i)  Family holiday package.
i) LED smart TV.
OR

b) Explain the various elements of micro entfironment and how do they
[10]

affect business organization with the help‘.r’of suitable examples.

PTO.



f o - sning in the context of
Q4) a)  Explain the concept of differentiation and position g [10]

today’s competitive environment. .
OR

b) Name and describe the bases for segmentatign that‘ might be use}cll. IE
segmenting consumer markets. Which segmenting variables do you t ir(l)
‘Godrej’ is using for ‘Hair Dyes’. [10]

05) a) What are the elements of product mix? Describe product mix in the
g

context of nay FMCG product. Pact [10]
OR
b)  Write short notes (any two): / s [10]

)  Convenience Goods.
1) Unsought Goods. - -

1) Goods and services continuum.

5465]-1006 2
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M.B.A
106: BASICS OF MARKETING
(2016 Pattern) (Semester-I)
[Max. Marks : 50

Instructions to the candidates

I
2)
3)
9)

Q1) a)

b)

02) a)

b)

03) 2)

b)

All questions are compulsory.

Each question has an internal option.
Each question carries 10 marks.
Figures to the right side indicate marks.

Define the term marketing? Explain the cell concepts of marketing with
(10]

suitable examples
OR

What do you understand by 4Pl of marketing mix? Discuss the 4pl in
detail with context to any retail shop of your choice. [10]

Enlist Explain and analyze the stepé involved in the buying decision
process for the produce i-phone. [10]

OR

tween organizational buying behaviour and

Explain the comparison be
[10]

continues buying behaviour.

Undertake a macro environmental analysis for any one of the following.

i)  Beauty parlour/salon

i) LED smart TV (10]

OR

Explain the various elements invo
they affect business organisation with the help of suita

lved in micro environment and low the
ble example. [10]

PTO.



odays

e isoning with contextto t
0Q4) a) Explainin concept of differentiation and poisoning wi (10]

competitive environment.

OR

b) What do you understand by marker segmentation. thit would be the
base of market segmentation for any ONE of the following.

1) Tractor
ii) Washing machine [10]

05) a) What are the elements of product mix? Describe in the context of any
EMCC produce of your choice. i [10]

OR

b)  Write short note on (Any 2): | [10]
i) Convenience Goods ikt
)  Unsought Goods
) Goods service continuur

Va4 Y YV
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