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Instructions to the r@didate}:»

1) Al qug;ﬁg>vs a;g&;}mpulsory. :

2) Fig(zzq_\ggm thg_\ right indicate marks for questions/sub question.

3) AnSwers to, the questions should be specific & to the point.

33

4) Draw skqtghes wherever necessary with pencils. ~
5) Graph (é@er will not be provided. iy
Y A
¢ R,
)
Q1) Attempt any Five. \ ~N S [10]
~NAY -

a) Define Hypothesis. ‘ (”\/ T
b) Listthe Parametric tests. .\(:? Q
c) Define Research Design. Q;Q §

d) List the types variables. 2 ™
Snig@e‘é.

e) Listthe attitude scalin I
f)  List the types of Pr@t‘y%}lmpling.
e

.

g) Describe the charact 's;f\cé”of good research report. N
h) DefineReliability. 7 ke
Q\V "”\p\'\
~ N
02) Attempt any Two. . N [10]
. O
a) Differentiate between probability and Non-Probabllft\y\?am%hpg.
b) Differentiate between Null and Alternate Hypothesis, ¢ m\‘}; |
c¢) Explain the concept, purpose or Research De@.' Q\jx"”
' \\;‘;:i?
4 o,
Q3) Attempt any One. @ Kk [10]
a) Designa questionnaire o assess the usézz oi(i @ &ctric vehicles in Pune
city. | ’ , N
b) Develop a suitable sample design t0 assess)\the women entrepreneurs in
your Pune. A
\"\/q‘%

PTO.
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. [10]
Q4) Attempt any One.
ituations.
a)  Prepare an hypothesis (null & alternate) for following s

c on stress
i) Researcher wants to undérstand the effects of pandemi |
level of employees in IT ector.

lance
1)  Researcher Wnnts to kQnderstand the work attitude due to imba
work life.

m
b)  The frequer gf(}ktn@mon is given in the table. Construct a histogra
and deter Q}m them de.

| Marks ]Z\QFSLS 2530 | 30-35 | 3540 | 40-45 | 45-50 | 50-55 | 55-60

No of \_\’
Persogjs ' 50“ 70 | 8 | 180 | 150 | 120 | 70 | 50
2 3

Q5) Attempt any one. > [10]
a) De\belop aresearch proposal to Asse

sing thecE,f?ectlveness of Employee
Training and Development Programéc‘)‘ﬁ Opg)%lzatlonal Performance.

b) Develop aresearch proposal to g%ﬁm ‘Ehé effects of Work-life Balance
Policies on Employee Satisfaction’ and\Rétention.
ploy ctign and\R¢
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First Ye‘ﬁﬂ‘M B.A.
GC-04-104 : BUSINESS RESEARCH METHODS

(201 9({{gvned Pattcrn) (Semester - 1)
[Max. Marks : 50

Time : 2% Hours] N
Im‘rrucfmnv fo the can rh;bn’v
All qummeé?n‘e coh}ml sory. ¥ ]
2) All qumtlom carn\ ual marks.
3) Each gm_’ﬁmn (m internal option.

\\\
QI) Attmnp?"any fi vé out of eight. [10]
a) Deﬁne Sample ;«W’
b) Defme alternate hypothesis. '\m «
¢) Explain the concept of scale. ~N, (WQ?} ”
d) Define Research Design. (‘\?’ ggv”}
e) Explain mean, mode, median. @ a« ‘j
f)  Explain the importance of R¢ ari}f?

o

Explain the concept of R ‘essj@a.

h)  Explain application Q@*amfi}h finance.
0
.Q
02) Attempt any two out of thrchsf"i I‘l()]
a) Differentiate bewemdescr1ptlve research and exploratory resea§q
Q
b)  Explain the types of research design in detail. \1\ ) ‘:\.}
¢) Explain the scaling methods in research with exam lp {\
ﬁ<j§® \
Ny N [10]

Q3) Attempt any one. NN
a)  Prepare a questionnaire to find the ﬁnan01al aware’\fl”ess 1n youth.

b)  What is aresearch hypothesis? What are thé goqd‘ qualltles of a hypothesis?

Give one example of a hypothesis. N

e,
f\
%

e,

Y

PTO.



[10]

@4) Attempt any one. cles for areen
i i ectronic vehicles for
Write a research proposal for promoting el

a) N
and smart pure city. b&
S[OR
b) Listand scrutinize ally foug probability sampling methods with their relative
merits and dr, Qb,acksig\ v .
O
Q
N » [10]

Q3) Attempt any@. g
a) Foll is £he data for marks obtained by 30 students, determine the

me (')rrcp_\ the graph.
1708, 9,47, 14, 8, 23, 21, 19, 17, 06, 13, 05, 07, 06, 17, 21, 19, 17, 27,
04, 1]@}%7, 21,:29,.10,20,22.07, 17 b’:}

N OR a0
A ?ﬁce is thrown 120 times and ﬁequc&:y of@é'ilous faces are as follows.
Face No. 1 2 3 (\ﬁy r{§) 6
Frequency 10 5. 25 9}2’5 A(\%S 27

N

Given: Chisquare calculate i§l@:40§hfsquare at 5%
at5d.f. is 11.070. Comm{ﬁwhemer dice was fair.

b)

level of significance
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[5946]:104
M,B.A -1
104 GC-04 : BUSINESS RESEARCH METHODS
(20}9 Paktern) (Semester-I)

QY
N [Max. Marks : 50

Instructions to the candlIlurés‘ \\ \

All quevrmn.s”wah’ comp\llvorv

1
Zj Figures to the rightindicate marks for question/sub question.
3)  Answers. 10, the q@\e\n(ms should be specific and to the point.
4 Draw vke?ches wherever necessary with pencils.
5)  Graph paperwlll not be provided.
Q1) Solve any ﬁyé. e [10]
a)  Define business research. ~ 2
b) List the elements of research report. C:;"W;
¢) Enumerate the types of data. N I
d) Enlist probability sampling metheds,> r,,f’\f
e) Explain mean and mode. *’\)V {'\\;;B
f)  Describe control group and t@??‘groug in brief.
g)  Enlist types of research desigh, .~
h)  Enlist the types of measg%ﬁnent@g?les
@Q\* ar o
02) Solve any two: \f “‘% o [10]
a) Differentiate between quahta?lve and quantitative research approach.
b) Differentiate between eenvmlence sampling and purposive samplmg
methods z\\“y L Y
c¢) Compare personal interview method with telephonic interview m,qthod of
data collection. N, A:"‘*

03) Solve any one:

a)

b)

$ e *;\:"‘)
w;\j ,\\ [10]

Prepare the research proposal for the topi Els%butlon channel
members’ (Retailers’ and wholesalers’ ) p Eepﬁons towards the

bathing soap of XYZ company”. Sy
The management of one of the BPO (Busmess f)rocess outsourcing)

companies identified that the employee turnovér‘ls very high in the com-
pany management instructed ‘HR’ department to reduce the attrition rate.

Identlfy management question, research questlon and investigative ques-

tions for the given scenario.

PTO.



[10]
0 ;Olvi‘?lr:;eosl:;rcher wants to know in detail about the social netwodclng f;lppflg;
cation Linked In. His aim is to,Suggest improvements for Linke In
better results. Construct a queStionnalre for the survey regarding use of
Linked In networ kmg 31te

Mo B

b) The demand f01 h‘pal tlculal Spare part in factory was found to vary from
day to day In sample study the following information was obtained.
Day ‘ Mon Tue Wed | Thu Fri Sat
No. of } paﬂs Q
demanded {1,124 | 1,125 L110 | 1,120 | 1,126 | 1,115

Prepare the ‘hypothesis and interpret whether the number of parts de-
mande(kare independent of the days of the week.

lee\- Chi square calculated = 0.179 A~ ’
O Ehisquare at 0.05 (5 d.fy=11.07
Table value ‘ %% &;;‘
Comment whether hypothesis s acce;[gted or rejected. Justify your
comment, ?;M Vo

05) Solve any one. [10]

a)  Develop the suitable saf ng demgn for following situations and justify
the answer. iy

)  To determine the onlme purchase priority of individuals towards
the purchase of household appliance the ‘Fridge.

i)  To study the pereeptlon of recruiters (Recrultrnent decision- makers)
towards online education( adopted due to coyld pan({\emlc and

employability of MBA students in comparison yv1th ofﬂme education. )
b) Draw histogram for the following. Also find mode from the graph.

Salary in (O0Rs) |30-40 | 40-50 50-60 | 60- 70 ' 70 80—90 -90-100
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104 : GC-04 : BUSINESS RESEARCH METHODS
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Time : 2Y Hours)] [Max. Marks : 50
Instructions to the candidates:

1) Al qucslfqnﬁ'are compulsory.

2)  Figures ro the right indicate marks JSor question/sub question.

3)  Answers to the questions should be specific and to the point.

4)  Draw sketches wherever necessary with pencils.

5)  Graph paper will not be provided.

Q1) Solve any five : o [10]

a) Whatisresearch? Why is research essen’ual in Busmess give two reasons?
b) List the stages in the Resear 2]
c) Discuss the two basic me,a: .of obtalnmg primary Data. 2]

sy

Would you recommend stratified and cluster

d) Under what circumstan

 probability sampling.*" - | 2]

e) Whatis Reliability? 2]

f)  Mention two major differences between descriptive type of research and
Exploratory type of research. | : 2]

g) Explain in short about cross-sectional study design. - o~ 2]

h)  What do you understand about extraneous varlables‘7 o (2]
Q2) Solve any two : | RN [10]
a) Compare and contrast In-depth Interview with focus groups. (5]

b) What are the advantages of internet-based questionnaires from personal
mterviewing? [5]
¢)  Whatare the scientific differences between nominal, ordinal, interval and

ratio scale? (5]

PTO.



[10]

Q) Solveamy one: useholds plan to buy and

e how ho _ .
questionnaire to determln be used in national wide

a) Develop a
: use major appliances. This questlonnaue is to

study.

. N o hypothesis?
b) Whatis research hypothesis? What are the good qualities ofaRyp

Give one example of a hypothesis?

[10]
04) Solve any one :

’ » 14 : i ir relative
a) Listand scrutinize any four probability sampling methods with their

merits and ‘drawbacks.

b) Prepare aresearch proposal on Pune based households about their interest

in home gardening.

05) Solve any one : [10]

a)  Draw histogram for the fi llowmg/also find mode from the graph.

Ealary 000 in Rs. | 30-40 | 40-50 | 50-60 [60-70 | 70-80 | 80-90]90-100

No. of Employees | 20 i 30 60 75 | 115 | 100 | 60

b)  Develop suitable sample design for the following 81tuat10n

i) To study work-life balance of working women in IT Industry of
Pune. fom ¥ - 5]

) To study employee satisfaction among the employees of small scale
company of 100 employees about employee welfare policies. [S]

X X x -

[5860]-104 2



SEAT No. :

Total No. of Questions : 5] ) |
[Total No. of Pages : 3

P5516
[5659]-5004

First Year Master in Business Administration (M.B.A.)
104 : BUSINESS RESEARCH METHODS
(2019 Pattern) (Semester - 1)
Time : 2% Hours] [Max. Marks : 50
Instructions fo the candidates:

1)  Assume suitable data if necessary.
2)  Draw neat labeled diagrams wherever necessary.

3)  Figures to the right indicate Sull marks.
4)  All questions are compulsory.

5)  Graph paper will not be provided.

Q1) Solve any five. [10]

a) Define research. State two.\‘éb‘bliea?‘tions of research in business

organisations. \ 2]
b) List the types of researc] ‘des1gn ) [2]
c) Define measurement, Llst the problems in measurement. 2]
d) State the advantages of sampling OVEer census. [2]
e) List the hierarchy of questlons in business research. SN [2]
f)  Describe the concept of moderating and extraneous varlables o [2]
g) Describe paired comparison scale with suitable example (2]

h)  State the concept of probability sampling and non probablllty samplmg [2]

Q2) Solve any two. | N [10]

a) Discuss the concept, sources, merits and demerits of secondary data.[5]
b) Differentiate between correlation and causation. (5]
¢)  Discuss cluster sampling and systematic sampling with example. [5]

P.T.O.



10
03) Solve any one. . 1
a)  Railway passengers have been facing various problems during travel.

You have been assigned the task of finding their problems and expectations
from Indian Railways. Design a suitable questionnaire to be used in this
study. [10]
b)  Sridhar from Bengaluru, had developed an electric car - VERVE. It is
fully automatic, no clutch, no gears, two — door hatch back, comfortable
seating for {four persons with a small turning radius of just 3.5 meters. It
runs on ba((cncs and as compared to other electric vehicles, has an on-
board charger to facilitate casy charging which can be carried out by
plugging into any 15 amp socket at home or work. A full battery charge
takes less than seven hours and gives a range of 80 km. A full charge
consumes just about 9 units of electricity. Somehow the product did not
take off the way he expected. He is contemplating about repositioning
and promoting the car. As he stood lookmg at the car, he knew that there
were few questions to which he must ﬁnd answers before he undertook
the repositioning and promotlon exerc1se ‘What should be the target
market? What are the expectatwns*of customersr7 Is the customer satisfied
with the product? Is the custorner facmg any problems regarding product?
What should be the posit “"nmg strategy‘? Was a new brand name or
punch line required? I ”th\e prlce of the product fair? How should the

promotions be undertaken‘7 Should he consider a celebrity for promotion?.

Shridhar has approached your research agency to conduct research. Select
and develop appropriate research design. Justify your answer. o 10]

04) Solve any one. [10]

for its products is dependent on income levels. A random sample of 500
consumers gives the following data. [10]
Product Preferred
Income
Product A
Product B

Product C

5659]-5004 2



Low
170
30
80
Medium
- 50
25
60
High
20
10
Given that Table/Critical value of Chi-Square at 5%,,_1"e"\'/el of significance
is 14.860 and Calculated value of Chi-Square is‘5'1/036 Formulate null
and alternate hypothesis. Interpret whether the preference patterns are
independent of income levels? J ustlfy your: answer

b) Prepare aresearch proposal on the ‘toprc - ‘Perceptlon of viewers towards

streaming media i.e. Prime Vldeo Netﬂlx etc.’ [10]

Q35) Solve any one. ¢ [10]
a) Develop suitable sample des1gn for the following situations. Justify your
answer. RS O [10]

1) A company has lOOO employees working in four categories. It is |
interested to conduct survey of its employees to determine thelr
level of satrsfactron regarding HR policies.

i) To study Work life balance of working women in‘your crty
b) Draw histogram to represent the following data and ﬁn_d mode\graphrcally.

[10]
Salary 10-20 | 20-30 | 30-40 |40-50 | 50-60 | 60-70 |70-80
(in Rs. '00) | «
No.of 42 38 120 84 48 36 31
workers 1 i 1 k

YAAYAY

15659]-5004 3
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104- BUSINESS I;BEEAR( H METHODS
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Time : 2 % Hours| 0 v 8 [Max. Marks : 50
Instructions to the mudldgtc’x ‘;3

1) Answer any, que Stons.
2) Al quem& an}\equal marks.

Wy
S Q
\\ ') ’ (:::i.;
¥
@I) What is ag \bd research ? How it is related to su»nﬂf?&' research? Give an
example\ Z,/ |10]
o *
\ OR A, .
’\ A X ‘
Q2) write a research proposal to test newlyd, chedasoft-drink named,”’Ishikawa”.
110§

&f’\

@a&shﬁgmsb between cross sectional and

03) What is good research desi
[10]

Longitudinal research desi g@\v N
0

&\W‘r @R §/
(04) Distinguish between followmgwcsearch designs. m
45 2 Oy A
a) Exploratory Vs Dp%oﬂpﬂve B N
b) Descriptive Vs (,@mal I \;‘i Y
.N\y {::/ )
g
.,,ﬂ) .;y
(J5) WWW the birth xyz undertaken a project to 1Gm'1fy1 e typqs’ of personality
and their behaviour. Design a questionnair to 1ulf 3 a}ﬁvgpﬁo;ect {10}
e ‘* i’ “»:t‘
OR N :::f‘
&
Q6) List different type of scales to be used in desighin ‘L-?'OUCDUOHD&II’C and explain
with suitable example. ;l?*z : {10}
Y J
‘%:\

g PT.0.



- 07) Explain non-probability technique with example. [10]

&
OR&?
NS
08) Explain the concept of sa mplingﬁ})bﬁnc the following. [10]
> &
a) Unive e
) IS¢ o:\\'_J ’ ::E‘\

c)
5
& 1S
¥
)
O
e) QY
('“»\ 2

e

' L . ;
09 Wha&b measures of central tendancy@‘hat g%'a",Cross-tabulatlon? Give the
0 O,

types of corelation. {’:\} j ,,:f‘a [10}
>

4 .
%& oy
L Oy

=5

v Q
010) A paired sample t-test is cagfiett ougngr age and 1Q for 30 respondents which
LY S
comes out to be t = 13.8¢°8TP< &bS Interpret the above results. {10,
el >
oy A
A Q
pe ¥ ﬁ_\ *
NG e
e ’Q\ N s
e \ Y) l""\
‘(:;m\ \
‘ -
ne ¢ A
g N )
Y o)
)';:3’ Y \\\yv
&, %y f\\
.«?”-‘«—*::e“‘v’ Q’-
ety )
.» NoT b o,
ALey, o W
o Ay -~ :""
'(y 2 wiy
S S
"m;'
R .
~
AN “
mh\‘ |
N

9
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[5565]-1004
M.B.A.
104 : BUSINESS RESEARCH METHODS

(2016 Pattern) (Semester - 1)
[Max. Marks : 50

Instructions to the candidates:

1)
2)

3)
4)

5)
6)
7)
8)

0I) a)

b)

02) a)

b)

All questions are compulsory.

Each question has an internal option.

Each question carries 10 marks.

Figures to the right indicate marks for that question/subquestion.
Support your answers with suitable line examples.

Your answers should be specific and to the point.

Draw neat diagram & illustrations supportive to your answer.
Use of simple calculator is permitted.

Briefly describe the steps involved in research process? [10]
OR
Draft a research proposal for any one of the following : [10]

i)  Anairline company interested in evaluating the effectiveness of its

services.
i)  To study the growing demand pattern for organic fruits & vegetables

in domestic Indian market.
Explain the following terms with example. [10]
i)  Independent variables
i) Dependent variable
ii) Concomitant variable

iv) Extraneous variable
OR

What is hypothesis? What are the good qualities of hypothesis? Give
one example for hypothesis. [10]

PTO.



[10]
Q3) a) Writein details :

1) Likertscales.
i)  Semantic differential scales.
1)  Constant sum scales.
iv)  Graphic Rating scales.
OR
b) Prepare a questionnaire for any one of the following situation. [10]
i)  To conduct a study on job satisfaction in company.

i)  To study need and importance of public transport system in your
city.

0Q4) a) Whatis sample? Explain sampling errors & non sampling error in details.

[10]
OR
b) Write in detajl probability sampling,. [10]
05) a) Draw Histogram of'the following data. [10]

45-50 | 50-55 | 55-60 | 60-65
18 14 6 2

5565]-1004
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M.B:A.
104 : BUSINESS RESEARCH METHODS

(2016 Pa'tg\errn) (Semester - T)

[Max. Marks : 50

AU

Time : 2% Hours] gl
Instructions to the Landldm‘cs

1)
2)
3
4
5)
6)
7)
8)
9

¢l) a)

02) a)

h)

03) a)

b)

All qnesrmm (zre compulcm P
Each questmn ((lrrtec 10 marks.
Each questtoﬁ has an inter nal option.

Figures 10 the right indicate marks for that guestions /sub question.
¢ with suitable live examples. -

Yours answers suppor
Your answer should be specific and to the point. Py
Draw neat diagram & illustrations supportive {0 your. tmswer
Use of simple calculator is permitted. ey

No graph paper will be supplied.

does bucmess research  differ from business

Define Rescarch. How
[10]

intelligence? Why should we study business research?
8,0k

A ABC form want to understand the growing demand pattern for organic

{ruits, vegetables and pracessed food product in domestic Indian Market.

yse the gap between demand and supply of orgamc

»

It also wanted to anal

foods.
Your are assigned to preparc & resc arch proposal to be %ubmmcd
to the company. [10]
What is meant by L\puummal rescarch design? Fxplam the conCcpts of
{reatment and control group In experiment? Ay [10]
OR 3 ’/" “ “’\,
What is hypothesis? What are the good qualltles of hypothems and give
one example for hypothesis? n V [10]
What is scaling? Describe the various %aimg techmqucs in Business
Research? .\ [10]
OR v &
of the follovmn(y situation. [10]

Prepare a questionnaire for any one
i)  To conduct a survey on city commuters for metro service.

i) Tostudy the attitude of s hOppC’rS sowards mall shopping experience.
PTO.



B

@4) a)

b)

05) a)

b)

’r‘h;ri gation & power

Explain in detail: v

1)  Probability sampling.
i)  Non-probability samp]in‘fg;,f
What kind of sampling sw_g-ltgl\e‘hm you will select in each of the follov; ;lzﬁ
situations and give reasons.

o ‘ho has
) Analllidia survey to find out the profile of house holds who
morejfth\iﬁi one television set.

1i) A§if1'r;vcy of food habits of working females visiting fitness centres.

g A ~a

b }’
T P y o Lot ol
h;c:follqwmg table gives the distribution of out laykgf the budget of a
state under major head of development expenditure;: [10]

Heads'éxpenditure (in Rs. Cr.) W

,rAgri"culture and community development ~T 4000
A~ ST 8000

6000
& %oon

Industry & mining

’LB/IiSCli“al]OUS

2 L 15 10,000
ki VSN R
Represent the inf’ormaﬁ 011 by suitable diagram

S VR
1) Explain the structurcf:‘b't” Research report?
ii) Explain the charaétcristics of good Research report?

¥ 7
N
.

15465]-1004 i
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105- GC - 05 : BASICS OF MARKETING
Revised 20 tt Semester - I
(Revised g)‘l)a ern) (Semester - I)

- Q) (\3\)
Time : 2 /z Hours] \\ \-\\
Instructions to the c‘g;édlﬁates.‘fr)
) Al questia&}‘rare eon ipulsory.
: \ .
2) Flgurei'%tgthe r,'ght indicate full marks.
3) Givesuiuble easatrzples wherever necessary.

[Max. Marks : 50

A \Q}
Q1) Solve any ,ﬁs}% f%\ o [5x2=10]
o o)
a) Dg@e needs, Wants and demand? O?) ’
b) Definearole Gate- Keeper plays in ({%?Qizatiggal buying decision making?
) . ? % ) (\\,\f;(
¢) Define Meta marketing? F\? \f\?

d) Name the major four componh@ of {ﬁ}ﬂistic Marketing?
e) List the four bases of Seg@n tim(f,?}

Y Qe
f)  Educational Qualifica @f thg’;c\ﬁstomer isa

1)  Demographic Qi r 5/'3 i)  Cultural factor

i) Natural factor ﬁQCb" iv) Economic factor A\
g) Publics are the part ofmicro environment Re)
) True > i) False N f’
h) List the four stages of PLC? (_\‘:\x ' ,\Ci:r”
YV O

\,
N\

O A
AD \o}\f 2x5=10]

a) Explain any two approaches to the studeﬁjMaxgeting. Support your

answer with suitable examples. N
b)  Describe various factors influencing buying belaviour of consumers for
o\t

choosing a home loan.

02) Solve any two:

N
N

¢) Explainin detail how macro marketing epyironment affect the marketing
. o
strategies for FMCG goods? o

PTO.



03) Solve any one: 10}

a) Illustrate the various bases of m?\rkct segmentation can be done for the
smart watches for Indian market, -

oR

Q) :

b) With changing tinids, wc!q_f\hbr and space, fashion products are cgnstantly
changing. Illupt.@\: tlké:diﬁrcrcnt PLC strategics for the Fashion wear
apparels. OV

e

NN

04) Solve any @ o [10]

¢
N
N , o
a) E@1e the-various stages of consumer buying decision process for
\e\ AV
pur has@g a penthouse.
o

£ N
D N
V.

2 OR ¢

Vd »
L%
"y, ?

-~

.

b) Mﬁ‘;y experts believe that Blockbugter’s dah )all like Kodak and Old
Spice was due to marketing myopiaB st\a%ing focused on its customers
and being willing to adapt to cha@g&éon@%ﬂy can able to avoid marketing
myopia: Justify your answe@h sui{&ﬂe examples.
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a) Asamarketing manager an?’company manufacturing and selling vari;:\ty
of health drinks prodttg?s in Indian Market, develop the marlggfﬁﬁg
positioning strategi.g:sj%%r the kids market? Make necessary assu\r;jiﬁfions

to justify your answer. , m::% F\r;‘j} '
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b) Formulate Marketing mix for an insurance procipg?‘ﬁelpﬁg through online
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platform in India. | ﬂf -
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